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DESCRIBE YOUR GOOD PRACTICE STORY 
Address each aspect of your good practice story in the different sections being 

specific including relevant quantitative and qualitative information. 

 
 
 
 
 

 Issues faced  
 

Jeruzalem Slovenia is located in the north-eastern part of Slovenia. It is a country of rich cuisine, top 

wines, curvy terrace hills, melodious rattles as well as of rich cultural, natural and ethnologic heritage, 

thermal springs and spas. Destination Jeruzalem Slovenia attracts visitors with picturesque landscape 

and spectacular views from all around the world. Three Municipalities in Destination Jeruzalem Slovenia 

– Ormož, Središče ob Dravi and Sveti Tomaž are inviting visitors to experience our tourist farms, wine 

cellars, restaurants, guesthouses, apartments, RV rest areas, cycling routes, bridleways, waterways and 

walking routes, nature reserves, nature parks, ponds, the river Drava, castles, chateaus, sacral 

monuments and numerous museums. 

 

Over the years, as our offer has grown even more and had even more potential, we have begun to 

promote the destination as a quiet and undiscovered place, perfect for individual guests. As travellers 

were increasingly looking for a quiet and undiscovered places on the earth, without crowds and mass 

tourism, our destination has become the ideal for this kind of holiday. The number of visitors has 

increased over the past few years, tourists came from all around the world to visit our Destination. 

Statistics keep by Tourist information Centre of Ormož shows, there were 3860 tourists during the year 

of 2015. One year later, in the year of 2016, there were 4288 visitors. Visitor numbers have grown year 

by year, so in 2017 there were 5187 visitors, who visited our Destination. (This numbers were taken 

from the statistics of the Tourist Information Centre in Ormož). During the year of 2018, statistics in 

Statistical office of the Republic of Slovenia shows, that there were more than 8400 overnight stays in 

one of the Municipality (Ormož). Due to situation in the past 2 years, even number of domestic guests 

increased in the last years. 

 

The successful promotion and increased numbers of visitors brought some of the consequences. 

Visitors arrived with different kinds of transportation, one of them were camper vans. Travellers with 

camper vans just needed a suitable stopping place, to supply drinking water and electricity and to 

dispose of faeces in an environmentally friendly way. The main aim of motorhoming is to travel 

peacefully and freely through the destination area, to stop and to see the local, natural, cultural and 

historical sights. 

The number of tourists visiting Destination Jeruzalem Slovenia with camper vans growed. 



 
 
 
 
 
 
 
 
 
 
 
 

 

As we did not have any proper camper stop place, it starts to increased the number of unmarked 

camper stop places. Visitors parked their camper vans on every empty area that was near to any 

tourist attraction or any interesting place. 

The real problem occured, when it was parked in the middle of the private vineyards. As the 

vineyards rows are not wide enough for fit the camper van, vineyards were getting slightly damaged. 

Their camper vans were parked near the local houses or in their private areas, not just for few hours, 

they stayed for couple of days and accomodate their personal stuff. The waste of visitors living in 

unmarked camper stop areas was the second biggest problem which occured by increasing number 

of camper vans. 

 
The wild parking has become a great problem. Local people were very unsatisfied because visitors 

with camper vans were parking on their private areas. We did not encourage the visitors enough 

about environmental awareness, the main reason for that was that we did not know where were 

they going to park their camper vans and for that reason we could not put up any signs for marked 

camping areas or signs for environmental awareness. 



 
 
 
 
 
 
 
 
 
 
 
 

 

What was the problem/issue solved with the good practice? 
 

 Methods, steps and tools applied  
How was the good practice implemented? 

 

We had to start thinking in the direction of ensuring that visitors with camper vans will still be 

welcome and that locals would still feel comfortable in their environment. 

 

First step: 

- OBSERVATION: Employees in the Tourist Information Centre of Ormož have started to notice an 

increased number of visitors with camper vans. Visitors started asking about free places to park 

their camper vans. After we had observed the situation for a few months, we went on a field work 

and discovered a lot of unmarked places occupied by campers. They were parked on the private 

areas of the locals, in the middle of vineyards, without any wastewater disposal and neccessery 

infrastructure. 

 

Second step: 

- INFORM THE MUNICIPALITY AUTHORITIES: After we had observed the situation, we have 

reported to the municipal department that there was an increase number of campers on private 

area. We have taken an organised approach with the local communities and discussed how to 

solve the problem that had appeard. Visitor with camper vans had to feel welcome and local 

people needed to become satisfied. 

 
Third and the last step: 

- APPLIED FOR PUBLIC TENDER AND INVESTITION IN CAMPER STOPS Two of the municipalities in 

Destination Jeruzalem Slovenija have applied for public tender (Ormož and Sveti Tomaž) with all 

neccessery infrastructure for camper stops and all of the equipment that visitors with camper 

vans needed for pleasant stay. The public tender was successful. 



 
 
 
 
 
 
 
 
 
 
 
 

 

 Key success factors What helped you tackle the issues?  
 

 

- Eight (8) camper stops were identified in the public tender. In the area of: 

Municipality of Ormož and Sveti Tomaž (and closest area of Savci). Right now we have 

8 camper stop areas, 4 of them in the Municipality of Ormož and 4 of them near 

Municipality of Sveti Tomaž. The investition was completed in the year 2018, with 

amount of 33.531,70. 

- Visitors with camper vans now can enjoy eight (8) CAMPER STOPS FREE OF CHARGE, 

they are open all days of the year, with free WIFI and free water supply. Wastewater 

disposal and electricity is paid by consumpiton. Tourist information centre is available 

everyday of the year from Monday – Sunday for any location information or any other 

questions about camper stops. 

Source of the whole investition: 

https://www.ormoz.si/files/other/news/98/101635DIIP%20za%20postajali_%C4%8Da 

%20avtodomov_ZZV.pdf 
 

- We pubblished catalogue with Camper stop locations and all the information. 

- We published ads with camper stop advertising, 

- We published information at our offical destination website: https://www.jeruzalem- 

slovenija.si/en/accomodation/?filters%5B%5D=2019031414231214 

- Tourist guide APP VISIT ORMOŽ for Android and IOS is available with all the 

information about camper stop areas. 

https://www.ormoz.si/files/other/news/98/101635DIIP%20za%20postajali_%C4%8Da%20avtodomov_ZZV.pdf
https://www.ormoz.si/files/other/news/98/101635DIIP%20za%20postajali_%C4%8Da%20avtodomov_ZZV.pdf
https://www.jeruzalem-slovenija.si/en/accomodation/?filters%5B%5D=2019031414231214
https://www.jeruzalem-slovenija.si/en/accomodation/?filters%5B%5D=2019031414231214


 
 
 
 
 
 
 
 
 
 
 

 Lessons learned  
While implementing the Good Practice what challenges were faced, and how were they overcome? 

 

Public institution for tourism, culture and sport was founded by the Ormož Municipality. 

The activities of public institution for tourism, culture and sport are providing all of the 

information what Destination Jeruzalem Slovenia has to offer, promote our Destination, 

organasing local guided tours and participating in the offers of the Slovenian Tourist Board. 

Together we are looking towards a Green Scheme for Slovenian Tourism. 

With appropriate communication and measures that satisfy the needs of visitors and local people, 

some of the goals that we have set, have already been achieved. 

With proper communication to our guests and the locals we are strengthening the 

environmental awareness. 



 
 
 
 
 
 
 
 
 
 

 

Results, achievements and recognitions What were the qualitative and quantitative results of the good practice?  
 

We wrote down in our strategy, that we would like to develope the area of motorhome tourism, 

but in a friendly way for both of them – locals and the visitors with camper vans. 

 

When the camperstop areas were equipped with all the necessary infrastructure, the roads were 

marked with properly signs so visitors could find camperstop areas easly, the numbers of 

campervans parked on private properties reduced.  

 

After we had equipped and signed all the camper stops areas properly and after we had 

promoted our Destination as camper friendly in 2019, 2020, 2021 and 2022, the numbers of 

camper visitors who parked their campervans on private properties disappeared.  We checked 

the situation every year by often visiting the spots-public and private properties- where the 

camper guests used to park before. Every time when we visited the spots we noticed there was 

no campers in the past years on these spots any more. We wanted to be sure that also on the 

other days the wild parking was not present, so we were asking the locals if they still saw any 

campers staying on their private properties. The locals informed us there was no wild parking on 

their properties anymore. Campers and locals were satisfied because of the well maintained 

camper stop areas. There was no argue anymore because there was no need to ban the camper 

guests from the private properties anymore. They could extend their stay, so consequently they 

spent more money in the area and  the locals could sell products to them for their daily meals 

and for taking the products home.  

   

 Visitors have their camper vans usually stationary in one place, but they very often explore 

surrounding area with their bikes. Also for this reason, there were created 6 new themed cycling 

routes around Destination Jeruzalem Slovenia; Sunny cycling route, Route from pumpkin to 

‘‘šipon‘‘, Honey cycling route, Cycling route of exceptional nature, Route of ‘‘Ormož vineyards‘‘ 

and Drava bike cycling route. On that purpose, we have encouraged sustainable mobility   

       in Municipality of Ormož, that has been growing since then, straight to the year 2022 and on. 
Visitors with camper vans want to enjoy the local gastronomy, to buy local products and generally 

get to know and experience the whole area of the destination. They are actually good buyers of 

local products due to the large luggage space in the camper van and they have no restrictions on 

luggage on board or in the car, like maybe the others have – the sale of local products increased. 

 

 

 

 

 

 



 

 

There are a lot of quantitative and quality results of our good practice story which effects our 

local economy:  

Due to the close location of Ormož camper stop area to Ormož Marketplace, local providers 

started to notice that their sale of local products increase from the visitors from camper stop 

area. 

One of the camper stop location is actually just a step away from Ormož outdoor city pool. 

Visitors with camper vans bought tickets and went swimming. Sales of pool tickets and 

expenditures at the pool restaurant started to increase too.   

We started to notice that the sales of wines, souvenirs, pumpkin seed oil, honey and other local 

products we keep in Tourist information centre also increased from visitors with camper vans. 

Mainly reason is closeness of the Tourist information centre. 

The first camper place in The Municipality of Sveti Tomaž is located by the Lake of Savci.  

Employees in the restaurant next to the lake started to notice that the sales for fishing permit fees 

and for fresh local delicacies-fish from the lake- increased from the visitors with camper vans.  

The second camper place in The Municipality of Sveti Tomaž is close to their Marketplace. Local 

providers also noticed sales increase of their local products because visitors from camper stop 

areas needed local products for their daily meals and for taking the products home (large luggage 

space in their campers).  

The local economy benefited from this project a lot. 

 

 

The other quantitative result of good practice is income from electricity cost (electricity is paid by 

consumption: 0,50 € / 1kWh and another income from dispose of faeces. 

Our tap water at the camper stops is free of charge, because we want to promote that our water 

is drinkable and safe! 

 



 
 
 
 
 
 
 
 
 
 
 
 

 

 Additional references  
Provide links to further information. Pictures and videos should be available for download either from YouTube, 

Vimeo or other Cloud-based (Google/ One Drive) download URL (not WeTransfer). 
 

VIDEO: Relaxation in Nature, Jeruzalem Slovenia 

https://www.youtube.com/watch?v=jskjtkxYM94 

OFFICAL WEB PAGE: 

https://www.jeruzalem-slovenija.si/en/ 

WEB PAGE (camper stop locations): 

https://www.jeruzalem-slovenija.si/en/accomodation/?filters%5B%5D=2019031414231214 

WEB PAGE (cycling routes): 

https://www.jeruzalem-slovenija.si/en/bike-jeruzalem/ 

VISIT ORMOŽ APP: 

https://play.google.com/store/apps/details?id=com.fs.visit.ormoz&hl=en&gl=US 

INVESTMENT PROJECT IDENTIFICATION DOCUMENT: 

https://www.ormoz.si/files/other/news/98/101635DIIP%20za%20postajali_%C4%8Da%20avtodo 

mov_ZZV.pdf 

 
INTEGRATED TRANSPORT STRATEGY AND LOCAL MOBILITY FOR THE MUNICIPALITY OF ORMOŽ 

(from page 42): 

https://www.ormoz.si/files/other/news/98/148454Celostna%20prometna%20strategija%20Ob% 

C4%8Dine%20Ormo%C5%BE%20oktober%202018%20II.pdf 

AN ECONOMIC DEVELOPMENT PLAN, STRATEGY FOR DESTINATION JERUZALEM SLOVENIA: 

http://www.jara-ormoz.si/wp-content/uploads/2019/06/Dokument-NOST-28.1.2019-Dok-1.pdf 

PICTURES: 

*All of the pictures are available on Google Drive. 
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